University of Nebraska - Lincoln

DigitalCommons@University of Nebraska - Lincoln
Student Advertising Projects - College of Journalism
Journalism and Mass Communications, College of
& Mass Communication
Spring 2014

An Integrated Marketing Communications
Campaign for the Lincoln Saltdogs
Silver Lining Advertising Agency
Nicole Bormann
University of Nebraska-Lincoln

Annie Pigaga
University of Nebraska-Lincoln

Michaela Ostronic
University of Nebraska-Lincoln

Shelby Hinze
University of Nebraska-Lincoln
See next page for additional authors

Follow this and additional works at: http://digitalcommons.unl.edu/journalismstuad
Part of the Advertising and Promotion Management Commons, Marketing Commons,
Recreation Business Commons, and the Sports Management Commons
Silver Lining Advertising Agency; Bormann, Nicole; Pigaga, Annie; Ostronic, Michaela; Hinze, Shelby; Milovich, Miranda; and Van
Wie, Kayla, "An Integrated Marketing Communications Campaign for the Lincoln Saltdogs" (2014). Student Advertising Projects College of Journalism & Mass Communication. 19.
http://digitalcommons.unl.edu/journalismstuad/19

This Article is brought to you for free and open access by the Journalism and Mass Communications, College of at DigitalCommons@University of
Nebraska - Lincoln. It has been accepted for inclusion in Student Advertising Projects - College of Journalism & Mass Communication by an
authorized administrator of DigitalCommons@University of Nebraska - Lincoln.

Authors

Silver Lining Advertising Agency, Nicole Bormann, Annie Pigaga, Michaela Ostronic, Shelby Hinze, Miranda
Milovich, and Kayla Van Wie

This article is available at DigitalCommons@University of Nebraska - Lincoln: http://digitalcommons.unl.edu/journalismstuad/19

An  Integrated  Marketing  Communications  Campaign  
for  the  Lincoln  Saltdogs  
April  29,  2014

Presented  by  Silver  Lining  Advertising  Agency

Table of Contents
3

Silver Lining Advertising Agency

5

Executive Summary

6

Situation Analysis

7

Research

11

SWOT

17

Earned Media

18

Public Relations

22

Paid Media

28

Earned/Owned Media

34

Budget Breakdown

35

Evaluation

36

Acknowledgements

Join the pack. Pack the park.

2

Silver Lining
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Situation Analysis
Overview of the Lincoln Saltdogs
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Research
Research Objectives | What We Need to Know
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Secondary Research
Methodology

Key Findings
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Key Insights
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Primary Research
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Weaknesses
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S WOT Analysis
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Threats

Opportunities
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Campaign

Target Audiences
Demographic Profile

Psychographic Profile
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Goals & Objectives
Marketing Goals and Objectives
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Media Overview
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Owned Media
The Saltdogs current owned media consists of:
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Public Relations
Goals & Objectives
Goal:   
	
  
Objective:  
  
	
  	
  
	
  
Tactic:  
	
  	
  
Tactic:  
	
  	
  
Tactic:	
    

Objective:	
      
	
  
	
  	
  
Tactic:	
     ǥǤǲǯ ǫǳ


 ǥǤǤǲ ǳ


 ǥǲ ǳ
	
  	
  
Tactic:	
   Ȁǫ
	
  
Tactic:  ͓ϐ
	
  
Objective:	
   
 
	
  
	
  
Tactic:	
  Ǧϐ ǲǯ 

ǳ
	
  	
  
Tactic:ǲ  ǳͷϐǦϐ
	
  	
  
Tactic:	
     ǯ 



Join the pack. Pack the park.

18

Creative
Owned, Paid and Earned

Creative Brief
Campaign Theme
Join the pack. Pack the park.
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Paid Media
Print - Lincoln Journal-Star Newspaper
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Paid Media
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Paid Media
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Paid Media
Rotary Billboard Advertisement
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Paid Media
Radio 30-second spot
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Paid Media
Promotional Brochure
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Earned | Owned Media
Facebook
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Earned | Owned Media
Facebook
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Earned | Owned Media
Facebook
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Earned Media
Join the Fanny Pack Frenzy
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Earned Media
Instagram
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Earned Media
YouTube Video
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Budget Estimates
Owned
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